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A Resource-rich country?
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What attracts
tourist
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Authentic?
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Tourist Attraction
Mix & Hierarchy

TRITE DIRATOIRAR RENEIC D
BHBHDTINICK > THREED
RETBEWVWDS TIRTRZ0
D=

L2 5 S OSHECAI 515 = < IRITE DFRATENEIC (ZDRH B DN
> Fu o > =10 - Eﬁﬂ = # r
> 6 BB OFERE RAL TL 3, scEpREREEA 2R
VA= 4
Ykk ZD71=HIHRITT BIHED H
Y8 A Db S5

Fok EE) L TTHHNBEED 5 TTENIHE LS S TGS
B L Lk PNEY SA P DR
* I 2L 15 < EED 5 5

a3

@Yusuke Ishiguro OO0 000



N—h—="HRLd3

AX=TJDAHNADDERZEH T

HEEIET AT+ RX—> 3 v EXFBERTIEAR TR
TNER (1 X—Y) LTHRBAT 5.

Bz % (instagrammable) &1 X—ANEEENB D
KRRIEELDIFZTDT > EHilo

©Adobe Stock Nomad_Sou

Brand USA
Model

Eh o E Sk

BRI ARIC BT B EBEEDTE
HRITIER LT UL =1ER] -
TAYADELANILODMOTH 3
Brand USAIZTZ W Btax 2 ET )L
ICEDVWTRITEDORDREE T
A >F B,

Activate

P - Brand USA, 2017, (2020458 16 HEXS, https://www.thebrandusa.com/system/files/Fisc

al9%20Year%202018%20Business%20Plan_0.pdf?download=1)
k | BullRun | Dusko | tippapatt olly | EVERST

@Yusuke Ishiguro OO0 000



TLERHRE. M. HRE.
ORGANIC NGRS E DB IFERBERL

|h4AK:E BULWERERICREEMIZ L

. T, BAAOBOEFEVTDWVWTE
BN X—D MEINBA A=,

©Shutterstock | YouraPechkin

INDUCED FEEEAMNL LTRESNE T
X—T, BHEEY LTHES
IMAGE N5 ERE > THRITPENI
EEH AL A— EELEHDHRRINS,

©Shutterstock | YouraPechkin

@VYusuke Ishiguro 00000



BRNAX -2 FENA
A —IDERBEDFHREHEER & FE

UDWVWTHEBEINZ 1 X—,

BICHBERORR L3

SNSZHICK > THEENS A
X—2, BOEADIRCHE
B AL B BERDIERRRIIC
BELTWS,

COMPLEX

IMAGE
EAMA X —

©Shutterstock | YouraPechkin

PSEUDO

IMAGE
B A X—

@Yusuke Ishiguro OO0 000




INDUCED PSEUDO
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Customer Patience
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Staged
Experience
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