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® camper, biker, bike rider, cyclist, bicycle rider
® families, groups
® value drive seeker, youth without my car

® elderly people, retired couple, grey nomads

<SEHI> | | |
_ . e S e w Table 4: Age Profiles of Travellers to the Alaska Highway (Tourism BC, p.19)
WA —=RESIT OAEEMDBEFTET AV .

) ) i . Age Canada (11571 Overseas

® B#&:the authentic drive destination 65 plus 21 o7 20

® X—/7 A% : ‘grey nomads’, families and youth visitors. i £ & —

o _ 35-54 36 28 31

. jjj—g 0)77ij/ \’f'jI’r*'JFﬁ% Under 35 15 13 21

® 55U LA EDEE] =
(H #2)Hardy (2006) . “Drive Tourism: A Methodological Discussion with a
View to Further Understanding the Drive Tourism Market in British
Columbia, Canada”
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Figure 1: Travel Strategies of the Drive Traveller (Tourism Queensland, cited in

Hardy ef al., 2004). Figure 8. Modes of travel according to the modified Campbell/Flognfeldt model of 1999.

1. driving straight to a main destination with no overnight stopovers in either direction

except at lhg main clesli_nation; _ _ _ o o . e 5 g
2. driving straight to a main destination with overnight stopovers in either direction: . *
3. touring around spending a night or two in several places with no main destination; ®
4. touring around spending a night or two in several places with a main destination in B %
which you spend a week or so; and \
5. driving to a main destination, then touring around spending a night in several :
locations. s ;
B HOLIDAY TRIP o
or base TRIP 153 E
@ Home e RoOVUItES (planncd in advance) PASSING THROUGH
Recreation centre/ ——  Recreational day-trip routes
main attraction
G o Own car rontes
OO Recreational sites ) I
Strate ay 1 S]‘{'a[egy 2 Strate gy 3 S[ra[egy 4 Strate gy 5 s Part of passing through route outside interview area
O Other service sites
B “Dri i i i ion wi i (Hi#2) Flognfeldt (2005), “The tourist route system —
(H B1) Hardy (2006) . “Drive Tourism: A Methodological Discussion with a View e g ) y

to Further Understanding the Drive Tourism Market in British Columbia, Canada” models of travelling Patterns”
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Other Routes In The Area

(ﬁﬁ) DRIVE HOKKAIDO !

https://hokkaido.japandrive.com/ja/route/063
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Some of Queensland's most popular self-drive routes include:

Adventure Way (Brisbane to South Australian border)
Australia's Country Way (Wallangarra to Rockhampton)
Great Inland Way (Hebel to Cairns)

Great Tropical Drive (Townsville to Cairns)

Savannah Way (Cairns to Northern Territory border)
Overlander's Way (Townsville to Northern Territory border).

(Hi B2) https://www.business.qgld.gov.au/industries/hospitality-tourism-sport/tourism/qld/drive/qgld
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